6. Marketing materials ......

Direct marketing, sponsorship and newsletters are
important tools for us. Our communications can be
lively and topical, yet still support the image of a
coherent and consistent brand.




Direct mail

Our direct mail should strive to follow the day-to-day
literature design system.

Required elements include:

« Air Products signature

« Momentum line treatment
« Typefaces

« Colors and white space

Flexible elements include:

« Size of headline copy, text, and imagery
« Size/shape/dimensions of materials

« Use of color and secondary colors

We have identified the required elements that should
be included in all direct mail in order to build strong
recognition of our materials with our customers.
Unique designs can be created by varying size, shape
and imagery, and using color boldly.

Only use the approved template with preset layouts,
colors and type palettes to create direct mail. They are
available from Air Products’ Corporate Communications
team.
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Direct mail 6.3

Suggested Layout Options for Direct Mail Inside spread options
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Direct mail 6.4

Suggested Layout Options for Direct Mail Back options
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Newsletters

Company newsletters express the Air Products family
look through a common title area, use of the

Air Products USA 8-1/2" x 11" grid, typographic style, and
consistent use of the signature. Newsletters should be
customized for different audiences and countries. The
position of the area is consistent on all Air Products
newsletters and magazines. The corporate sign-off

is not required on newsletters. The layouts should be
consistent with the Air Products style.

Required elements include:

« Air Products signature

* Momentum line treatment
- Typefaces

« Colors and white space

Flexible elements include:

« Size of headline copy, text, and imagery
« Size/shape/dimensions of materials

« Use of color and secondary colors

We have identified the required elements that should
be included in all newsletters in order to build strong
recognition of our materials with our customers.
Unique designs can be created by varying size, shape
and imagery, and using color boldly.

Only use the approved template with preset layouts,
colors and type palettes to create newsletters. They are
available from Air Products’ Corporate Communications
team.
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Flags, banners, events

All banners, plaques, multiple sponsor displays, and
unusual applications should comply with the basic
corporate identity guidelines when possible.

Follow the guidelines for the exclusion zone around the
Air Products signature.

Basic guidelines are provided. However, detailed
specifications need to be developed for each new flag
or banner project. Contact the Air Products Corporate
Communications team for further direction.
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Invitations

We have identified the required elements that should
be included in all invitations in order to build strong
recognition of our materials with our customers.
Unique designs can be created by varying size, shape
and imagery, and using color boldly.

Sizes
Assorted

Required elements include:

« Air Products signature

« Momentum line treatment
- Typefaces

« Colors and white space

Flexible elements include:

- Size of headline copy, text, and imagery
« Size/shape/dimensions of materials

« Use of color and secondary colors

Basic guidelines are provided. However, detailed
specifications need to be developed for each new
invitation project. Contact the Air Products Corporate
Communications team for further direction.
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